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Abstract. In today’s world, the flow of information is becoming increasingly
intense, making the issue of misinformation dissemination particularly pressing.
Fake news, manipulative narratives, and propaganda have a significant impact
on public opinion, especially in the digital environment. Consequently, critical
thinking and medialiteracy have become among the most essential competencies
for every citizen.

The purpose of this study is to analyze the level of media literacy among
Kazakhstan’s population, identify key factors influencing information
perception, and determine the groups most vulnerable to misinformation. The
paper explores the mechanisms of misinformation dissemination, its impact on
different segments of society, and possible strategies for counteracting it.

Theresearch methodologyincludes both quantitative and qualitative analyses.
A nationwide survey of 1,000 respondents, along with expert interviews with
media, communication, and education specialists, was conducted. The findings
indicate that a significant portion of the population lacks a critical approach
to assessing information from various sources, including social media. Young
people and rural residents with limited educational and analytical resources are
particularly susceptible to misinformation.

The study highlights the necessity of a comprehensive approach to media
literacy development, which should encompass educational initiatives, increased
transparency in information dissemination, and improvements in the quality of
national media.

The practical significance of this study lies in the development of targeted
measures aimed at fostering a critical attitude toward information, increasing
trust in reliable sources, and creating a resilient media environment capable of
withstanding manipulative information influences.
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Introduction

The realities of today include a complex online information environment that has only
conditional boundaries and, for the most part, constitutes a unified global information space
where fake news, disinformation, and propaganda are actively disseminated. Tensions are
increasing both internally - within countries — where media outlets provoke divisions, and
internationally - between nations (Russkaya sluzhba "Golosa Ameriki", 2022).

[t is important to note a key distinction: unlike propaganda, disinformation does not aim to
"instill" something or create belief in a particular narrative. On the contrary, its goal is often to
disrupt a person’s frame of reference, pushing them into a state of cognitive dissonance, where
they transition into a mindset of distrust towards everything, ultimately believing that there is
no such thing as truth (Tiahnyriadno, L. (2022) and Pocheptsov, G. (2018)).

Cybersecurity and information technologies are increasingly served as new tools for achieving
objectives, both by global and local actors, while the media space has become an arena for the
struggle for dominance. Therefore, in today’s reality, the presence of a national information
ecosystem and the education of citizens in critical thinking are of paramount importance.

In modern Kazakh society, the issue of propaganda and disinformation is often discussed
in the context of the prevalence of Russian propaganda, particularly through television, which
undermines Kazakhstan’s information security (Airan, 2023). It is emphasized that Russian
television, being more industrialized, far surpasses Kazakhstan’s television industry due to
its resources, higher-quality content, and superior visual presentation. Furthermore, Russian-
language content is readily accessible to virtually the entire population of Kazakhstan.

Despite the rapid development of the internet segment, it is worth noting that television
remains the most trusted source of information in Kazakhstan. The preference for television
is also influenced by several other factors, including long- established habits of consuming
information and economic considerations - television is a free source of information, unlike the
internet, which requires payment. Additionally, television serves as one of the most accessible
entertainment resources for the majority of the population living in rural regions and villages.

Inadditionto Russian propagandaand disinformation, attention mustalsobe given todomestic
state propaganda, which accompanies all government programs, elections, and the activities of
senior officials. The government occasionally conducts test "insider" leaks on political topics to
gauge public opinion. However, it generally exhibits a lack of transparency in providing timely
clarifications and openly sharing information, creating a favorable environment for rumors and
fake news.

The general informational noise, including the growing influence of social media and
bloggers on audiences, both local and foreign — must also be considered. According to research,
the majority of Kazakhstan’s citizens are inclined not to fact-check the information they receive.

In this context, the authors of the study hypothesized that Kazakhstan’s citizens are highly
susceptible to the influence of disinformation, with youth and residents of territories bordering
Russia being at the greatest risk.

This article aims to address several research questions, including: What is the impact
of disinformation on modern Kazakh society? How does it affect various categories of the
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population? What are the most effective methods of its dissemination? What are the optimal
ways to enhance information literacy among citizens in Kazakhstan?

The methodological foundation of this article is the sociological study "The Impact of
Disinformation on Kazakh Society," conducted by the Youth Information Service of Kazakhstan
(YISK) in 2022 (Baigutanova et al.,, 2021).

The study employed both quantitative (population survey) and qualitative (expert
interviews) methods of data collection. The mass survey involved 1,000 respondents aged 14
and older from 16 regional centers and 32 villages across Kazakhstan, conducted in Kazakh and
Russian. The sample included 47% men and 53% women, with 66% residing in urban areas
and 34% in rural areas. Expert interviews were conducted with six specialists in each of the
following professional categories: journalists, media specialists, educators, and civil servants.
The research was carried out between July and August 2022.

The novelty of this worklies in its analysis of narratives within Kazakhstan’s information space
related to the spread of disinformation. New results include an examination of how information
from media and social networks is perceived in Kazakhstan, based on the sociological study.
In particular, the research revealed that citizens of Kazakhstan tend to exhibit an uncritical
approach to the information they consume. Another significant finding highlighted in the study
is the argument regarding the specific influence of social media on the country's youth, given
their low level of awareness about the threats present in the information space.

Literature review

[ssues related to disinformation in the scientific literature of Kazakhstan largely began
to emerge during the coronavirus pandemic, starting in 2020. In particular, the majority of
articles on disinformation in Kazakhstan focus on how COVID-19-related fake news affected
the behavioral strategies of citizens. This topic has been explored by Baigutanova et al. (2021),
Abubakrieva, A.A,, et al. (2020), Negai et al. (2020), and Aitysheva & Kabzhaparova (2023).

Researchers have noted that disinformation, often fueled by rumors, stigma, and conspiracy
theories, can have a significant negative impact on both individuals and society as a whole,
especially if it is trusted more than fact-based recommendations. In this context, healthcare-
related information, particularly disinformation surrounding COVID-19, requires special
attention and proactive suppression. As a recommendation, researchers have suggested
involving local communities and relevant government agencies in identifying and debunking
such disinformation.

The second most prevalent theme related to disinformation in Kazakhstan is the study of
its manifestations within the country's information space. This suggests that Kazakhstan is
still in the process of conceptualizing the phenomenon of disinformation, its nature, and its
manifestations. Among these are publications by Ashenova, S.V. (2022), who emphasizes the
necessity of fact-checking websites as new elements of the media landscape in the context of
changesinthe online information space; Aubakirova & Algalieva (2021), who examine the impact
of fact-checking on public consciousness; Nurtazina, M. (2021), who explores the phenomenon
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of media fakes and methods for analyzing them; and Sultangaliyeva, G., etal. (2024), who analyze
the spread of disinformation and inaccurate information on various social platforms.

The third group consists of articles that can be conditionally labeled as "precautionary."
These articles also aim to conceptualize the nature of disinformation. However, the authors of
these works go further by proposing strategies for how the state and/or society should respond
to the challenges posed by the spread of disinformation. One group of authors advocates for
strengthening the country’s information security, as seen in the works of Arenova et al. (2017),
Saurbayev (2018), and Aksakalova (2020), who also emphasizes that state information security
should not be confused with the information security of the elite. Meanwhile, another group
argues for enhancing public information literacy and promoting media literacy, as suggested by
Alimbaeva, Smatova, & Mazhibaev (2020), and Chernova et al., (2021).

The research on disinformation in Kazakhstan, such as the study “Media Consumption and
Disinformation in Central Asia: Quantitative and Qualitative Assessment in the Geopolitical
Context” conducted by Internews Europe (2023), is of particular interest in the context of this
work. One of the key findings of this study is that the strong presence of Kremlin-sponsored
media in Kazakhstan significantly influences a large portion of the population. Specifically, the
research revealed the following: less-educated respondents in Central Asia are more likely to
rely on national television channels as their primary source of domestic news compared to
more educated respondents. Additionally, older and rural citizens are more inclined to prefer
television as a source of news information.

Regarding the discussion in media and socio-political platforms, the following narratives are
present:

1. Lack of independent tools to counter disinformation and propaganda. Citizens of
Kazakhstan and other Central Asian countries are left defenseless against the unprecedented
amount of false information, half-truths, manipulations, and fake news from both local and
foreign sources, including pro-war propaganda. Even experienced journalists trained in fact-
checking tools find it challenging to immediately distinguish between facts and manipulations.
This issue is highlighted by regional analysts and public figures who participated in academic
events organized by the Central Asian Bureau for Analytical Reporting (Abisheva, S. (2022) and
Cabar.Asia (2022).

2.Thedomesticinformation Space is Characterized by a Large Number of External Information
Intrusions. These intrusions are driven by factors such as hybrid wars between states and the
lack or concealment of official information on certain topics within the country. This point is
specifically noted by analysts from the research center A+Analytics.

3. Part of Kazakhstan’s Society Falls Victim to Russian Propaganda. This is due to the strong
presence of Russian media in Kazakhstan, especially informational and news television channels,
which consistently display signs of propaganda and militarism. This category of citizens is
highly categorical and unwilling to consider alternative perspectives. Researchers describe this
phenomenon as the "deliberative distortion effect,” where individuals believe that discussing
politics with others is pointless, and the "third-person effect,” where people are convinced that
others, but not themselves, are influenced by the media. These positions lead to a complete
absence of argument exchange. This phenomenon is explored by analysts such as D. Satpayev
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(Satpayev, 2022) and Sh. Nurseitov, S. Beysembayev, D. Alzhanov in a publication edited by Yu.
Korosteleva (Korosteleva, 2022).

Thus, a review of the literature demonstrates that the phenomenon of disinformation has
only recently begun to be studied in Kazakhstan. Initially, its exploration was significantly
influenced by the COVID-19 pandemic and the related disinformation, which had a serious
negative impact on society. As a result, a substantial portion of scientific literature in Kazakhstan
related to disinformation primarily focuses on understanding its nature, characteristics, and
manifestations. There are very few academic or even journalistic works specifically dedicated
to the impact of disinformation on Kazakh society. Most of these are isolated reports based on
the findings of sociological research.

However, there is an increasing need to examine the impact of disinformation in greater
detail, particularly in the context of socio-demographic groups. It is widely recognized
that different categories of the population tend to prefer different media sources. From this
perspective, it is important not only to assess the level of trust citizens place in mass media but
also to understand their level of information literacy, their approach to consuming information
critically, and whether they practice fact-checking in their daily lives.

The concept of “information literacy”, as defined here, encompasses the critical analysis of
information and the competent use of media. This is discussed in the works of Jeong, S., Cho, H., &
Hwang, Y. (2012), Rockman, I.F. (2004), and Wilson & Duncan (2009). These authors specifically
note that in the increasingly complex information environment, individuals are exposed to an
overwhelming volume of not only necessary but also unreliable and misleading information. At
the same time, modern mass media employs increasingly sophisticated methods to compete for
readers' attention.

Research results

Based on the research conducted, the key conclusion is that Kazakh society is currently
significantly vulnerable to the threats of disinformation and propaganda. This is primarily
due to the general lack of critical perception of information disseminated in the media and the
absence of experience in fact-checking or verifying information among most of the population.
Moreover, about 20% of the population is unfamiliar with the concept and, consequently, the
nature of propaganda.

The study also shows that those most at risk of falling victim to fake news or any type of
propaganda are primarily youth aged 14 to 18 and individuals with lower educational levels.
These findings are supported by other similar studies conducted in Kazakhstan, such as the
research by Internews Europe (2023).

Then it comes to political information about Kazakhstan, citizens primarily rely on domestic
central and regional media (79% and 36%, respectively). At the same time, one in six citizens, or
18%, turns to Russian media for information about the political situation in their own country.

Nearly half of the population distrusts both domestic and foreign media regarding internal
political matters, highlighting the existing problems with public trust. This trust forms the social
fabric and is essentially the foundation for social stability. External disinformation has likely
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contributed significantly to this issue, as its goal is often to disrupt an individual’s framework
of understanding, leading them to adopt a generalized distrust of everyone and the belief that
there is no such thing as truth (Tyagniyadno, 2022).

However, it is worth noting the argument that if a society fosters social inclusion - where
every citizen, regardless of their characteristics, feels that they have a voice and are valued -
disinformation and propaganda become less effective.

According to Kazakh citizens, false information and propaganda have primarily addressed
topics such as the war (or "special military operation") in Ukraine, vaccination related to the
coronavirus pandemic, and the January events in Kazakhstan.

Participants in the study most frequently identified risks of propaganda in Kazakh and
Russian mass media (44% and 41%, respectively), with significantly fewer seeing such risks in
American and Chinese information sources (12% and 13%). However, regarding disinformation
and manipulation of information, Kazakh citizens perceive Chinese media as the main culprit
(46%). In this context, these perceptions are more about citizens' beliefs and assumptions
rather than actual verified instances of propaganda or disinformation.

The top three countries whose media sources, according to respondents, are also perceived
as heavily laden with disinformation include the United States (39%) and Ukraine (38%).

Regional differences in information perception are noteworthy. The survey revealed that
nearly one-third of Kazakh citizens in the northern and central regions of the country rely on
Russian media and their interpretations of events in Kazakhstan and the world. In contrast, the
population of the capital tends to diversify its information sources to form its perspective on
current events.

At present, there are no exact official statistics on what proportion of Kazakhstan’s audience
primarily watches Russian television. However, the research shows that nearly one in five
Kazakh citizens trust information about the country's internal politics provided by Russian
media, and one in three relies on Russian media when exploring issues related to Kazakhstan’s
foreign policy.

This means that at least one-fifth of the country's population views the situation in their
country through the "lens" of Russian mass media, which are increasingly characterized by
"conflict-driven" discourses regarding Kazakhstan. These figures are corroborated by other
studies on the same topic. For instance, according to the Demoscope Express Public Opinion
Monitoring Bureau (2022), nearly a quarter (23%) of surveyed Kazakh citizens consume
Russian news.

At the same time, it is evident that significant disparities exist within Kazakh society
regarding perceptions of Russia and the information provided by Russian media. Roughly equal
proportions of citizens believe that Russian media are more likely than others to engage in
disinformation and manipulation (42%) and those who oppose this viewpoint (36%).

In essence, Russian propaganda achieves its goal by dividing society into "us" and "them,"
based on acceptance or rejection of its imposed narratives. This is particularly concerning given
that Kazakh citizens are generally inclined not to verify the information they receive - only 19%
of Kazakhs, or one in five, consistently fact-check information obtained through mass media
and social networks.
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In terms of age, young people, unlike the older generation, tend to consult a broader range
of sources, including media from different countries. This may be attributed to, firstly, a greater
prevalence of foreign language skills among younger individuals and, secondly, more advanced
internet usage skills. However, this behavior is limited to a relatively small group of youth, which
does not yet indicate a broader trend.

In the context of education, the tendency to diversify information sources is more characteristic
of Kazakh citizens with higher education, according to the study’s findings.

The research confirmed the hypothesis that Kazakh citizens who rely on a single source of
information are more susceptible to disinformation than those who consume information from
multiple sources. For instance, among those least likely to believe the narratives promoted
by Russian media about the activities of the Central Reference Laboratory (referred to in
some media as the "biological laboratory"), there are more residents of Astana and, in terms
of education, more highly educated citizens. Both groups tend to use multiple information
sources. Conversely, among the older generation, who are less inclined to diversify their sources
of information, more individuals view the establishment of the laboratory in Almaty negatively,
likely influenced by the narratives presented by Russian media regarding its activities.

The primary challenge posed by the significant engagement of the Kazakh audience with
Russian propaganda and disinformation is the growing polarization within Kazakh society. To
address this, several measures are recommended:

1. Promoting and Teaching Media Literacy: efforts should focus on educating citizens, with
particular emphasis on the older generation and youth aged 14 to 18. These groups are identified
as the most vulnerable to the effects of disinformation.

2. Enhancing the Competitiveness of Kazakh Media: It is crucial to improve the capacity of
Kazakh media to provide comprehensive and accurate coverage of key issues in all spheres of
society. This would help reduce the reliance on foreign media sources.

3. Ensuring Trust in Domestic Media: for Kazakh media to gain public trust, government
institutions must ensure the accessibility and timeliness of information on critical issues.
Transparent and responsive communication from state entities is essential.

These measures are not unique and have been widely implemented in developed countries
that have long recognized the significant threats posed by disinformation in the modern world.

Disinformation and the Role of Social Media for Youth in Kazakhstan

As noted earlier, the study found that youth are among the most at-risk groups, primarily
due to their limited awareness of concepts such as propaganda and their lower likelihood of
recognizing the possibility of information distortion by mass media. These tendencies were
particularly evident among young people under the age of 18. Focusing on other aspects of
how Kazakhstani youth perceive information, the study identified the following characteristics,
particularly concerning the significance of social media for young people in Kazakhstan:

1. Trust in Bloggers and Influencers. Compared to other age groups, youth are more likely
to trust various bloggers and influencers. While only 8.3% of young people considered the
opinions of bloggers, vloggers, and TikTok users authoritative, more than half actively used the
information provided by them.
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2. Shift Away from Television. Kazakhstani youth have largely moved away from television.
Their main sources of political information are social media, blogs, and messaging apps (60.3%).
Most of the youth rely on platforms such as WhatsApp, Instagram, YouTube, and TikTok. Fewer
than half use Telegram, VKontakte, and Facebook.

3. Higher Trust in Internet Resources Among Rural Youth. The proportion of rural youth who
fully trust information from Internet resources is twice as high as among urban youth leisure.

4. Social Media as Primary Leisure Activity. For the majority of Kazakhstani youth, spending
time on social media (74.3%) is the main form of leisure (The Impact of disinformation on the
society of Kazakhstan, 2022).

5. Participation Through Content Creation. Youth actively participate by creating content
on social media. In light of the perception among young Kazakhs that their opportunities for
political engagement are currently limited, their potential for civic participation has shifted to
social media (Bekbasova, 2022). This suggests that social media serves not only as a platform for
leisure and education but also as a space for civic self-expression and engagement.

The facts outlined above demonstrate that Kazakhstani youth must be a primary focus when
developing strategies for improving information literacy, especially among rural youth. This is
particularly critical in the context of disinformation and their growing reliance on social media
for information and participation.

Conclusion

Among the main reasons why Kazakhstani citizens are vulnerable to disinformation,
experts who participated in the study highlighted the infantile attitude of the audience toward
consuming information. This includes an unwillingness to seek the truth independently, to
examine situations from multiple perspectives, and to make informed decisions—essentially,
an aversion to taking responsibility for their own lives. As a result, the audience looks to
television for clarity and "ready-made solutions" to improve their lives. This tendency explains
the effectiveness of propaganda. Experts describe this audience approach as operating in a
"religious mode" ("I believe this, and it makes me feel better"), contrasting it with a scientific
worldview.

The Importance of Information Literacy

Developing information literacy is therefore critical for Kazakhstan. As mentioned earlier,
the phenomenon of disinformation only became a subject of widespread discussion in the
country after the COVID-19 pandemic in 2020. In contrast, in the United States, Paul Zurkowski
argued as early as 1974 for the adoption of a national educational program to ensure universal
information literacy by 1984. Zurkowski emphasized that access to and dissemination of
information are factors of economic advantage.

Globally, several frameworks have been developed to define media literacy as a discipline.
Initially, 18 concepts of media literacy were proposed, later streamlined into five key concepts.
The Center for Media Literacy (USA) has since created a comprehensive model known as
Questions/TIPS, which broadly emphasizes the skills of critical thinking, comprehension, and
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interpretation of information. This framework underscores that media and information literacy
is an essential prerequisite for societal development in an increasingly complex information
environment.

The Concept of an "Information-Rich Individual”

Researchers have introduced the term "information-rich individual”, referring to someone
capable of effectively utilizing diverse types of information and committed to lifelong learning
and self-improvement. Bridging the gap between the skills and knowledge acquired in school
and those required in contemporary society and the workplace is identified as one of the most
critical skills of the 21st century.

To address this need, the "Partnership for 21st Century Skills" program was developed in the
United States. Established in 2001 with the support of the U.S. government and leading private-
sector organizations (e.g., Apple, Cisco Systems, Dell, Microsoft, and the National Education
Association), the program centers on 21st-century skills in education. It is based on the idea
that expanding the pool of "information-rich individuals" - people who are deliberately and
thoughtfully engaged and capable of sustaining lifelong media literacy education - requires
strategic integration of media literacy training into classroom curricula (Partnership for 21st
Century Skills, 2003).

In Kazakhstan, there is also a growing understanding of the importance of developing media
literacy. Efforts are underway to institutionalize the discipline within the education system,
with teacher and trainer training programs being implemented. For instance, the Ministry of
Education and Science of the Republic of Kazakhstan included media literacy as an elective
subject for eighth-grade students in the "Global Competencies" course starting in the 2021-
2022 academic year. Educational resources on media literacy for university instructors have
been developed, adapted to the local context, and provided in the state language.

The first media literacy textbook in Kazakhstan for high school students (grades 9-11/12),
developed as part of an Internews project by the MediaNet International Journalism Center with
the support of USAID, has been approved by the state expert commission and recommended for
use in educational institutions. Additionally, two "media literacy hubs" have been established in
the country, media literacy festivals are held, and the annual MediaCAMP Eduthon innovation
training seminar takes place.

At the same time, discussions within the national context have shifted toward the government's
restrictive policies in the information sphere. These policies, justified by existing challenges,
aim to create a maximally "sterile” information environment and introduce censorship. Experts
emphasize that Kazakhstan currently ranks 134th out of 180 countries in the World Press
Freedom Index, placing it in the category of countries where press freedom is deemed difficult.

Thus, they highlight the importance of framing recommendations related to disinformation
from a perspective of human rights and freedom of expression. Efforts to combat propaganda
should not equate to silencing media outlets that offer alternative viewpoints.

Indeed, governments often use the perceived danger of propaganda as a common argument
to limit or ban inconvenient or hostile information, including foreign content. It also serves
as a pretext for broader interference in media activities, such as licensing and cross-border
broadcasting. (OSCE Representative on Freedom of the Media, 2015).
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At the same time, openly acknowledging the existing problem, rather than suppressing it,
provides a foundation for advocating the broader implementation of media literacy education.
As previously mentioned, such education is currently being introduced in secondary schools in
Kazakhstan. However, it must be expanded to include the adult population of the country, offered
in the Kazakh language in accessible formats, and take on a more widespread, mass character.
This effort should be popularized with the involvement of opinion leaders and influencers.
Moreover, this approach - openly recognizing the issue - can stimulate the activation of civil
society in Kazakhstan. It can encourage society as a whole to participate in collective efforts to
counter disinformation, strengthen societal responses, and develop skills for openly debunking
false information.
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KanraH aKknapaTTblH Kasipri KazakcraH KoraMbIHa 9cep eTy epeKuiesiiKrepi

Anpgarna. Kazipri asiem/le aKknapaTTbIK aFbIHAAp 6GapFaH callblH KapKbIH ajia TYCy/e, all XKaJFaH
aKMapaTThIH TapaJjly MaceJsieci epekile 63eKTiJliKKe ve 6osyaa. PelK KaHaNbIKTAp, MAaHUMYISATHUBTI
HappaTHUBTEP MEH YTiT-HacuXaT KOFaM/bIK MiKipre acipece [udpJiblK 0pTa KaFAalbIH/1a, alTapJIbIKTal
acep eteni. OcblHal KaFai[ja CbIHU OWJIay MeH MeJracayaTThUIbIK 9p6ip azaMaT YIUiH MaHbI3/bl
JafapliapFa aiHa yza.

Bys1 3epTTey/iH MakcaThl — KazakcTaH XalKbIHbIH MeJacayaTThIIbIK JeHTeliH Taaay, aknapaTThl
Kabbl1JayFa acep eTeTiH Herisri ¢paKkTopIapAbl aHBIKTAY KoHe XaJIFaH aKlapaTKa eH ocajl TONTapbl
allkpiHAay. KyMbIcTa KaJFaH MaJiMeTTep/liH Tapasly MeXaHU3MJepi, oJapAblH KOFAaMHBIH 9pTypJi
TONTapbIHA dCepi »KdHe OFaH KapChl iC-KUMBLJ CTpaTerusjapbl KapacThIpbLIabl.

3epTTey onicTeMeci CaHJBIK >KoHe calajblK TaaJayAbl KaMTUAbL: ey ayKbiMbiHZa 1000
pecroHJIeHTTeH cayajiHaMa JKyprisiigi, coHpgai-ak Mejua, KOMMYyHHUKallusi *KoHe 6OijniM 6Gepy
caJlacbIH/IaFbl capallibliapMeH cyxbaTTap ajablH/bl. HaTmkesnep KepceTKeHZeN, XaJdbIKThIH, eA3yip
Geutiri apTypJii aKmapaT Ke3jAepiHeH, OHbBIH illiHAEe 9JIEYMETTIK KeJliJiepieH aJIbIHFaH MaJliMeTTepre
CbIHU TYPFBIAAH KapaMaiiibl. Ocipece, :KacTap MeH aybll TYpPFbIHAApPHI KaJIFaH aKlapaTKa Kebipek
GelliMm Kesefi, eWTKeHi oJlapAblH 6ijiM Oepy oHe aHAJIUTHUKAJBIK pecypcTapra KOJLKeTiMAimiri
HeKTeyJsi. 3epTTeyAiH KOPbIThIHAbLIAPbI MeAruacayaTThLIbIKThI JaMbITY/bIH KelleH/i TACiJiH eHri3y
KaKeTTiirin atan kepceteni. bys Tacin 6inim 6epy 6acTamasnapbiH, aKnapaT 6epy/iH allbIKThIFbIH
apTThIPYAbI )KoHe YATThIK, BAK-ThIH canacblH »kaKcapTyAbl KAMTYbI THIC. 3epTTeYy/iH PaKTHUKAJbIK
MaHBbI3AbIJIBIFbl — a3aMaTTapAblH aKNapaTKa CbIHU KO3KapacblH KaJbINTACTbIPYFa, CEHIMAI aKmapaT
Ke3/iepiHe JereH CeHiM/i apTThIpyFfa >XKoHe MaHUINYIATUBTI aKNapaTThIK bIKIaJJapFa Kapchbl Typa
aJIaTbIH TYPaKThl MeAUAKYPbIIBbIM/bI JaMbITYFa 6aFbITTA/IFAH HAKTHI LIapaiapAabl d3ipJieye.

TyiiH ce3aep: MeJuacayaTThLIbIK, XaJfaH akKmNapaT, CbIHU OMJay, GaKTYEKUHT, aKNapaTThIK
Kayimncisaik, asieyMeTTiK »eJinep, KasakctaH.
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3Eurasian center for People Management, Aamamul, Kazaxcmat

OcoG6eHHOCTH BO3JeNCTBUA Aeaun(l)opmamm Ha COBpEMEHHO€ Ka3aXCTaHCKOoe OﬁmeCTBO

AHHOTanus. B coBpeMeHHOM MHpe HHPOpPMALMOHHbIE IOTOKU CTAHOBSTCS BCe 60Jiee HHTEHCUBHBIMH,
a mpo6JsieMa pacnpocTpaHeHUs Ae3uHPopMalMu NpuobpeTaeT 0COOYI0 aKTyalbHOCTb. PellkoBble
HOBOCTH, MaHUNY/ISITUBHble HappaTUBbl W NpoNaraHja OKa3blBAlOT 3HAYWTeJIbHOE BJIMSIHUE Ha
001eCTBEHHOE MHEHHE, 0COGEHHO B YCJIOBUAX HUPPOBOU cpefbl. B TaKUX YCI0BUSAX KPUTHYECKOE
MBIIIIJIEHWE W MeJAUarpaMOTHOCTb CTAHOBATCA BaXKHEUIIUMU KOMIIETEHIIUAMU JIJIT  KaXK/[0To
rpakJaHUHa.

llenb JaHHOTO HCCAEOBAHUS - NPOAHATU3UPOBATH YPOBEHb MeAHArpaMOTHOCTH HacesJeHUS
KaszaxcTaHa, BbISIBUTb KJIIOUeBble (GaKTOpbl, BJAMSIOLIME HA BOCIpPUSATHe MHPOpMALUM, a TaKkKe
ompeAe/UTh TPYyNIbl, Haubosiee MOJBepKeHHble Ae3uHPopmanuu. B paboTe paccMmaTpuBawTCA
MeXaHU3Mbl pacipOCTPaHeHHUs HeJIOCTOBEPHBIX CBeJIEHUH, UX BIUSHYE HA pa3IMYHbIe CJIOU 06IIeCTBa
Y BO3MOXXHbI€ CTPATEruU MPOTHUBOAEUCTBUS.

MeToz0/10THS HCCIe/IOBAaHUS BKJIOYAET KOJUYECTBEHHbIA U Ka4YeCTBEHHbIA aHAJM3: MPOBe/ieHbl
onpoc 1000 pecrnoHZIeHTOB 1O BCEH CTPaHe U 3KCIEPTHhIE HHTEPBHIO CO CHENHUATMCTAMH B 06JIaCTU
Me/I1a, KOMMYHHU KAl 1 06pa30BaHusl. Pe3yibTaThl MOKA3bIBAKOT, YTO 3HAYUTEIbHASA YaCTh HACEJEHUS
HEJIOCTAaTOYHO KPUTHUYHO OTHOCUTCA K WHPOPMAlLMH, NMOCTyNawlled U3 pa3IMuHbIX UCTOYHHUKOB,
BKJIIOYAsA couuajbHble ceTH. OCOGEHHO YA3BUMBIMHM Nepes Ae3WHPOpPMaLUEd OKa3bIBAKTCHA
MOJIOJIEXb U XKUTEJH CEeJTbCKOU MEeCTHOCTH, UMEIoI[Me OrPpaHUYEeHHbIH I0CTYI K 06pa3oBaTe/ibHbIM U
aHAJIMTUYECKUM pPecypcaM.

BeIBOBI HCC/IEe0OBAHUSA TOJYEPKUBAIOT HEOOXOAMMOCTh KOMIJIEKCHOTO MOAXO0JA K Pa3BUTHIO
MeJMarpaMOTHOCTH, KOTOPbIM JO/DKEH BKJIIOYATh 06pa3oBaTesbHble HWHUIUATHUBBI, YCUJIEHHE
IpO3payHOCTH B mojade WHPOpPMALMM W MOBbIIeHHe KayecTBAa paboThl HalUOHaAbHbIX CMMU.
[IpakTuyeckass 3HAYUMOCTb HCCAEJ0BAaHUS 3aKJ/4aeTcsl B pa3paboTKe KOHKPETHBIX Mep,
HamnpapJieHHbIX HA GOPMUPOBAHUE KPUTHIECKOTO OTHOIIEHHUS TPakJiaH K MHPOpPMalUH, MOBbIIIEHHE
YPOBHSI JOBEPUSl K JJOCTOBEPHBIM HCTOYHMKAM U CO3JaHUE YCTOWYMBOM Mejauacpejbl, CIOCOOHOU
IPOTHUBOCTOSITh MAHUITYJASITUBHBIM UH(POPMAIMOHHBIM BJIUSHUSM.

Kiio4yeBble c/10Ba: MeJUarpaMoOTHOCTD, Jie3uH$opMalius, KpUTHYECKOe MblleHHe, GaKTUEKHUHT,
nHpopMalMOHHAs 6e30MaCHOCTb, COllMabHbIe ceTH, KazaxcTaH.
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