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Abstract. In the context of the changing ideological orientations of Russian
politics, its interpretation by modern Russians is of interest. We focus on two
generations — one has already had the experience of living through fundamental
transformations in the 1990s, the second is witnessing fundamental shifts for the
first time. The article presents the results of an empirical study carried out in the
logic of mixed methods research, aimed at understanding the intergenerational
value transformations taking place within the age cohort of today's adult citizens
of Russia. The survey results (N=600), which capture values, image of the future,
and practices of prosocial (helping) behavior, are compared with the interview
data (N=60), which reveal the meanings that representatives of two generations
put into values and practices that are significant to them. Although there are some
quantitative differences from the older generation in the value profile of young
people, mainly due to age factors, representatives of the younger generation also
demonstrate the specificity of the meanings attached to the interpretation of a
number of values. While individualistic values are more important for the younger
generation, their representatives demonstrate no less, and in some cases, greater,
involvement in practices of helping behavior and volunteerism. It can be assumed
that it is the transformation of meanings that allows the values of personal focus
(individualistic) to motivate prosocial behavior. However; the revealed narrowness
of the time perspective and the low level of social optimism act as a threat to the
consolidation of prosocial patterns inherent in youth.

Keywords: values, generations, helping behavior;, social optimism, particularism.

Introduction

The post-communist transition in Europe is one of the most significant and complex
transformations of our time (Van den Bosch, Fauve and De Cordier, 2021; Isaacs and Marat,
2021; Surzhko-Harned and Turkina, 2017), which stimulated a wide range of national goal-
setting strategies and corresponding trajectories of social integration and identity policies
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(Abashin, 2012; Perez-Solorzano, 1999; Miazhevich, 2012; Stepanenko and Sorokopud, 1999). The
current "Russian project” is based on "traditional” values. They were approved by Decree of
the President of the Russian Federation N2 809 "On Approval of the Foundations of State Policy
for the preservation and strengthening of traditional Russian spiritual and moral values" in
November 2022. As the goals of this political program, the Decree noted the need to counter
threats from "unfriendly foreign states, a number of multinational corporations and foreign
non-profit organizations, as well as some organizations and individuals in Russia" (paragraph
2.13), leading to a situation of "value crisis, the loss of traditional spiritual and moral guidelines
and moral principles by mankind" (paragraph 2.11). Such a political expression of will was a
response to a long-running debate unfolding in the Russian media and academic fields with the
active use of the rhetoric of moral decline: empirical studies claim a "lack of morality in society"
(Mukhina, 2011) and a "negative state of morality in modern Russia" (Yurevich, 2018). The
prioritization of the value of self-care and the spread of everyday practices aimed at increasing
individual rather than collective well-being are represented as symptoms of a moral crisis.

The results of previous research demonstrate the heterogeneity of the value and identification
dispositions of Russians. According to some authors, the split between Russian citizens who
share different types of values and support different identity formation projects runs along
generational boundaries (Radaev, 2020; Sokolov, 2019; Twenge, 2017). The unity of the social
status of representatives of one generation is predetermined by the fact that they were born
at about the same time and in the days of their youth (formative period) were influenced by
the same historical events, which potentially contributes to the formation of the "entelechy of
the generation" (Mannheim, 1978). The "entelechy of a generation” is understood as a special
worldview, a system of interpretation of the surrounding world and motives for action in it,
combined with the awareness of this ideological unity, i.e., the self-identification of individuals
who make up a generation. In the conceptual system of the presented research, such systems of
axiological interpretations and behavior are defined as values. Presenting values as the "core" of
culture and taking as a framework the conceptual and methodological approach of S. Schwartz
(Schwartz and Sagiv, 1995; Schwartz, 2012), we consider values as motivational principles of
organizing individual perception, thinking, and activity.

Our focus is on two generations: the formative period of the first one coincided with the
period of political transformations after the collapse of the Soviet Union (born in the 1970s),
which influenced socio-political views and basic values, including attitudes towards power, the
state and economic competition, freedom and responsibility, achievement, social and cultural
diversity, etc. (Surzhko-Harned and Turkina, 2017). The second generation that we focus
on is the generation of today's youth, the children of those who experienced the post-Soviet
transition as adolescents. This generation of people, born in the 1990s, passed the initial stage
of socialization in a relatively liberal atmosphere, but witnessed a neo-traditionalist turn in
adolescence. It is the generation that determines the "tomorrow" of the country. Accordingly,
understanding the values and goals of its representatives allows us to predict the development
trajectories of Russian society (Radaev, 2020).

Method and data

In the framework of the empirical study of the values of Russians presented below, we raise
the following questions:
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a) What axiological shifts have occurred among modern Russian youth compared to the
previous generation?

b) What kind of factors - age or generational - cause the differences in the interpretations of
certain values by youth and older people?

c) How do the axiological shifts frame the prosocial (helping) behavior of representatives of
both generations?

d) How do representatives of today's two "adult" generations of Russians see the future -
personal and national?

The internal inconsistency and affective charge of values prompted us to apply a mixed
convergentresearch design (Creswell, 2009). The results presented below are based on the use of
a survey method combined with semi-structured interviews. The survey allowed us to compare
the systems of value priorities of representatives of different generations, and the interview to
explore often unconscious meanings. The questionnaire included blocks of questions about the
socio-demographic characteristics of the respondents, their value orientations, time perspective,
and practices of helping behavior. Similar blocks constituted the interview guide. Transcripts of
interviews were coded using thematic analysis.

The sample includes Russian citizens belonging to two generational subgroups: the 1970s and
the 1990s. 300 representatives of each generation took partin the survey, and 32 participated in
the interviews. At both stages of the study, a quota sample was implemented with a 1:1 quota by
generation, gender, and higher education. The survey is implemented in the CAWI format (self-
completion of an online questionnaire by the respondent). The interviews were conducted in
face-to-face and online video meetings, and the interview duration ranged from 48 to 96 minutes.
The socio-demographic characteristics of the respondents are presented in Appendix 1.

Within the framework of the questionnaire, individual values were measured according
to the methodology of S. Schwartz (Davidov, Schmidt, and Schwartz, 2008). The Schwartz's
Portrait Values Questionnaire used in the study included 10 values measured by 21 statements
describing a person. The respondents were asked to rate these descriptions on a scale from 1 to
6, where 1 means the described person is "not like me at all", and 6 is "very much like me". All
values, except for universalism, corresponded to two statements. Each value was calculated as
the average of the responses according to the statements measuring it.

Involvement in the practice of helping behavior was measured by questions about the
experience of providing non-material assistance over the past 12 months to others who are in
different proximity to the respondent (from family members to strangers), motives for helping
behavior (respondents rated the importance of each motive on a scale from 1 - "not important
atall" to 5 - "very important"), and experience in volunteering. The respondents who answered
that they have volunteering experience were asked an open-ended question about the type of
volunteer work they were engaged in.

To measure time perspective, three questions were used. First, participants were asked about
the period of time for which they can plan their future. The responses ranged from "no more
than one month" to "more than ten years" on a 7-point scale. Second and third questions related
to feelings that participant have about their personal future and the future of their country.
These feelings were despair, fear, anxiety, calmness, hope for the better, and confidence in a
good future. Each feeling was rated on a 5-point scale from 1 - "do not experience at all" to 4 -
"experience all the time".
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Results

We will present the results obtained in accordance with the logic of the research questions
posed and consistently consider intergenerational similarities and differences in value profiles,
taking into account their quantitative and qualitative manifestations revealed by the survey and
during the interview. Then we will present data on the involvement of representatives of both
generations in the practice of prosocial behavior, as well as a comparative assessment of the
length of the time perspective and optimism about the future.

Individual values

For both the older generation and the youth, the leading values are security, independence,
benevolence and universalism. At the same time, the generation of the 1990s also highly
appreciates hedonism and achievement. The least important for representatives of both
generations are power and stimulation. Comparing the values of representatives of two
generations using a T-test for two independent samples demonstrated a higher importance of
stimulation, hedonism, achievement, power and benevolence for those born in the 1990s (Table 1).

Table 1. Comparison of the values of two generations

Generation of the 1970s | Generation of the 1990s
Average value Average value

Conservation
Security 4.76 4.62 -1.92
Conformity 3.98 3.9 -0.96
Tradition 3.96 3.86 -1.25
Openness to change
Self-direction 4.43 4.52 1.1
Stimulation 3.12 3.73 7.16%**
Hedonism 3.63 4.18 6.82%**
Self-enhancement
Achievement 3.42 4.03 6.64%**
Power 2.69 3.32 7.04%**
Self-transcendence
Benevolence 4.19 4.44 3.17%*
Universalism 4.29 4.38 1.25

% < 0,001, ** p < 0.01, * p < 0.05

Thus, we see the predominance of values of individualistic focus in the value portrait of
representatives of the younger generation. However, to reconstruct the meanings attached to
them, we need to look at the interview results.

In the interview, among the individual values, the youth mention hedonism, self-realization,
freedom, but also pays attention to aspects that determine the quality of social relations
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and the psychological climate in the primary groups. Young people find security important,
interpreted as an opportunity to build an extended time perspective. Representatives of the
older generation, speaking of the "most important thing", name the same categories of values:
health, family, self-realization, freedom, security, including financial, but in some cases, they
attach to them substantially different interpretations (Appendix 2).

Thus, by "family”, representatives of the older generation mean a group of people related
by blood or legal relationship, and representatives of the younger generation - a circle of like-
minded people, friends. This circle also includes a romantic partner and those of the blood
relatives with whom the participanthasawarmrelationship. Representatives of both generations
mention among the first the value of health. However, representatives of the older generation
see health primarily in its somatic manifestations, while representatives of the youth see it in
psychological ones. Representatives of both generations note among their value priorities the
opportunity to contribute to the improvement of the social and natural environment, which
we have defined as "generativity". For representatives of the older generation, the vector of
realization of this value is mainly aimed at the next generation; in the interpretations of young
people, its realization is synchronous.

Although there are a few areas of intergenerational differences in values, the representatives
of the two generations themselves see them as very significant and sometimes insurmountable.
Representatives of both generations attribute greater achievement and independence of
thought and action to young people, while the parent generation is more focused on the quality
of interpersonal relationships and caring for loved ones (“Love is important for adults, but for
the younger generation what comes first is money, career and competition” (f., 1990s, without
higher education)), conformism ("“The older generation values stability more, and it is more
important for young people to think freely and not to adhere to stereotypes” (f., 1970s, with higher
education).) and conservatism (“Naturally, young people are more liberal, the older generation
tends more towards conservative authoritarianism” (m., 1990s, without higher education)).

Time perspective

Almost 60% of Muscovites reported they cannot plan their future more than six months in
advance, and 82% said they cannot make plans for more than a year in advance. Moreover,
women are more likely than men to mention they are unsure of their plans more than a month
in advance (Figure 1). No significant differences were observed between generations.

S T

= No more than 1 month No more than 3 months # No more than 6 months = No more than a year

Total

Generation of the 1990s

= No more than 5 years ® No more than 10 years u More than 10 years Difficult to answer

Figure 1. For what maximum period of time can you confidently plan your future?
(%, single response)
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When it comes to feelings about the personal future, the generation born in the 1990s
generally perceives their future more emotionally. They report feelings of despair and fear,
as well as tranquility, hope, and confidence in a good future, more often than the generation
born in the 1970s. Men are more likely than women to report tranquility and less likely to
report feelings associated with worries about the future and hope for the best. Respondents
with higher education are significantly more likely to report anxiety when considering such
thoughts. When assessing the country's future, the generation born in the 1970s is less likely
than the generation born in the 1990s to report calm and confidence (Table 2).

Table 2. When you think about your personal future/about the future of the country, what
feelings do you most often experience? (average value, score on a 5-point scale)

Personal future Future of the country
Total | Generation | Generation | Total | Generation | Generation
of the 1970s | of the 1990s of the 1970s | of the 1990s
Despair 2 1.9 2.1 2 2 2.1
Fear 2.2 2.1 2.3 2.2 2.2 2.3
Anxiety 2.5 2.5 2.6 2.5 2.6 2.5
Tranquility 2.6 2.5 2.7 2.5 2.4 2.7
Hope for the best 2.8 2.6 2.9 2.8 2.6 2.9
Confidence in a good 2.6 2.4 2.7 2.6 2.5 2.7
future

In the narratives of representatives of both generations, we also find both optimistic
assessments of the future and evidence full of dramatic experiences of the impossibility of
seeing, imagining, and planning this future: "First of all, I'm scared. And secondly, I think, what
if everything changes? And, of course, there is a third option. What if I'm not going to live in this
country?” (f., 1990s, with higher education). The reduction of the time perspective occurs in
the direction of both the future and the past, which is perceived by representatives of the older
generation as a devaluation of the collective generational experience. Moreover, this devaluation
is seen as the result of identity politics and social integration: "The sequence of preserving history
and some achievements has been interrupted, and you can see what a leap has been made in our
country, from European values to some kind of “staples” now" (f., 1970s, with higher education).
The statements of representatives of the younger generation, which are symmetrical to this,
indicate unwillingness to live in such a turbulent world, confusion and decreased self-efficacy:
"Due to the fact that society is being rebuilt, there are no prepared algorithms for life. And it seems
that I only decided on an algorithm for life two or three years ago, as everything has changed” (f.,
1990s, with higher education).

The participants of the interview mentioned the following factors as conditions for a positive
future: freedom ("We do not have free media, we do not have the opportunity for people to gather
freely for some of their interests, including those related to the state structure. We don't have
the opportunity to unite. Thus, we lack freedom"” (f., 1970s, with higher education), social and
cultural diversity ("Radicalism will probably go away - the mood is that we will defeat everyone,
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we will destroy everyone, we are strong, cool. [ hope that it is precisely European values that will be
important” (m., 1990s, with higher education), inclusion ("I don't just want to call it patriotism,
because it's probably not love for the Motherland anymore, it's probably more about people's love
for each other. The main value for Russia in the future is that people should help others. And this
already applies to the people, the family, and, in general, mutual understanding. That is, people
should somehow try to understand each other" (f., 1970s, with higher education). It is noticeable
that the universalist content of these values, which are the means of building a good future,
fundamentally distinguishes them from "by definition" particularist "traditional” values.

Helping behavior

According to the survey results, half of the participants (51%) have provided non-financial
assistance to family members or friends over the past year. One in four participants (25%)
helped neighbors or colleagues for free, and one in five (21%) helped strangers. A third of the
survey participants (32%) have not had to provide non-financial assistance to other people
over the past year. Young people were less likely to support their neighbors immaterially, but
more often representatives of the older generation helped colleagues and strangers (Table 3).
On average, women engage in prosocial behavior more often than men (74% and 63% helped
someone, respectively).

Table 3. Have you provided non-financial assistance (free of charge, in addition to professional
duties) for other people in the last 12 months? (%, multiple response)

Total Generation of the | Generation of the
1970s 1990s
Family members 40 38 41
Friends 32 29 36
Neighbors 16 21 11
Colleagues 14 11 18
Strangers 21 17 25
Have not provided any help 32 36 27

According to the participants, the most important reasons for assisting are upbringing (4.1)
and a sense of compassion (4), and the least is the desire to make a favorable impression on those
who are being helped (2.3). At the same time, young people are more likely than representatives
of the older generation to mention a sense of justice and social approval as the reasons for their
charity (Table 4).

Table 4. There are many reasons why people choose to help others. Evaluate the importance of
the following reasons for you personally (average value, score on a 5-point scale)

Total Generation of the Generation of the
1970s 1990s
[ help others because I like to feel needed 3.6 3.6 3.6
50 N24(153)/ 2025 Gumilyov Journal of Sociology
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When I help others, I hope that someone will 3.3 3.2 3.3
help me too

Helping others is a way to fight injustice 3.9 3.6 4.1
[ help others because I feel compassion 4 4 4.1
for them

[ help others look better in their eyes 2.3 2.1 2.5
[ help others because that's how I was raised 4.1 4.2 4.1

Over the past year, participants most often gave things to people they knew in need (32%) and
also helped them financially (30%). Young people more often than representatives of the 1970s
generation helped charitable organizations or NPOs as volunteers, participated in their work
as official members, and also refused to consume goods or services (Table 5). The vast majority
of participants (78%) have never volunteered, while only 22% have had such an experience.
The most popular type of volunteering is helping homeless animals (14%), especially among
women (20%). 9% of the participants have experience in event volunteering and support for
the elderly. The main motive for participating in volunteer activities is compassion (37%). The
top-3 drivers also included personal interest (8%) and love of helping as such (7%).

Table 5. Which of the above have you been doing over the past 12 months? (%, multiple response)

Total Generation of the | Generation of the
1970s 1990s
Gave away things (my own or specially 32 33 31
purchased) to people in need, | knew
Gave money to people in need, I knew 30 29 32
Gave away things to specific people whom 23 22 25
[ do not know personally
Donated things to charities or non-profit 21 19 23
organizations
Donated money to charities or non-profit 20 19 20
organizations
Assisted animals in need or took individual 20 19 21
actions to protect the environment
Give money to specific people whom I do not 12 11 14
know personally
Signed petitions aimed at helping a person or 11 9 13
organization
Helped charities or non-profit organizations as 8 6 11
a volunteer
Worked for charities or non-profit 5 2 8
organizations as an official member
Gumilyov Journal of Sociology N24(153)/ 2025 51
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Boycotted goods or services due to non- 4 2 6
compliance with environmental or ethical

standards

Participated in a demonstration aimed at 3 2 4

helping a person or organization, organized
by a non-profit organization, charitable
organization or other public organization

Participated in a demonstration aimed at 2 1 3
helping a person or organization, organized by
an initiative group of citizens

Wore or displayed symbols of non-profit 1 0.3 2
organizations
None of the above/difficult to answer 24 26 22

The practices of helping behavior identified during the interview do not have a pronounced
generational specificity. In the narratives of representatives of both generations, examples of
helping a narrow circle of loved ones (family, friends) are presented: "Family is very important
to me. If someone close to you needs something, of course, I'll drop everything and come running”
(f, 1990s, with higher education), "Only family members will support and help” (f., 1970s, with
higher education), local communities (neighborhoods, parishes): "Well, in small things, we put
up a sandbox, filled in the hockey field, planted trees, and cleaned the yard"” (m., 1970s, without
higher education), "We help the homeless in our church, we collect food and clothes for them so
that they can survive” (f., 1990s, without higher education). In interviews with representatives
of both generations, the practices of volunteer assistance and systemic activism are also
presented: "On Thursday we went to feed homeless people, and there a woman has been feeding
people who need to eat for six years. Some other people who also want to participate bring her
food" (m., 1990s, without higher education), "I devote most of my time and other resources to
environmental protection, fire protection. I also like dogs, 1 try I treat stray dogs, find them homes,
and participate in the search for Lisa Alert because I know the area and the forest well" (m., 1970s,
with higher education).

Thus, although young people prioritize the values of individual focus, they are involved in
practices of helping behavior motivated by both the values of benevolence (helping loved ones
is the motive of "compassion") and the values of universalism (helping strangers is the motive of
"restoring justice"), no less or even more than representatives of the older generation. Although
the value of tradition is not a priority for young people in itself, in the context of the motivation
of helping behavior, it comes to the fore: the motivation of helping behavior is "I was raised
that way," i.e., reflecting the cultural transmission, it turns out to be as significant as the two
described above.

Discussion
An analysis of the values of youth and those born in the 1970s demonstrates a range of both

directly coincident and differing values. Hedonism, freedom, self-realization, and hope as a
reflection of existential security can be considered coincidental. The differences explicitly relate
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only to the value of stability (the generation of the 1970s) and novelty (the generation of the
1990s), which is obviously due to age rather than generational differences, since, as has been
demonstrated in previous studies, the preference for novelty and stimulation is a characteristic
of young people in different cultures and universally decreases with age, and the value of
stability, on the contrary, increases (Tulviste, Kall and Rimmer, 2017). Thus, while the older
generation values stability, the youth prefer dynamism, but also recall stability, seeing it as a
guarantee of the desired dynamics.

An interesting group consists of values that can be called homonymous: in the narratives
of participants belonging to different generations, these values are represented by the same
words, but their conceptual (substantial) content differs. It is here, as we believe, that meanings
are discovered that can be attributed to generational specifications - that is, features formed as a
result of cultural transformations that determine the essential differences between generations.

Thus, representatives of both generations name the value of health among their priorities.
However, representatives of the older generation see health primarily in its somatic
manifestations, while representatives of the youth see it in psychological ones. The emphasis
on psychological well-being and health characteristics of young people, as we assume, is formed
during socialization within the framework of the so-called "therapeutic” culture focused on self-
improvement and self-care (Lasch, 1979; Reiff, 1987). The key trends of the "therapeutic culture"
- the rise of the "psychological person" who guards his private life, has hedonistic and narcissistic
attitudes (Reiff, 1987), the transformation of moral problems into analytical dilemmas that the
individual solves in order to cope with fears and anxieties and self-realization - are to a certain
extent appropriated by those participants in our research that represent the older generation
(as evidenced by their inclusion of self-realization among their life priorities). However,
for representatives of the youth sub-sample, these values and meanings determined by the
"therapeutic culture" acquire a more holistic character, defining both instrumental and terminal
values. Leading a healthy lifestyle means being in tune with your feelings, not just overcoming
fears and anxieties, but forming a new understanding of well-being and happiness, and thereby
maintaining the integrity and continuity of identity (Roberto, Gigliotti and Husser, 2005).

It is no coincidence, therefore, that the value of "family” in the narratives of representatives
of different generations is also represented in different ways: for the older generation, the
family is an intergenerational community based on blood ties, for the youth, it is people close
in spirit. Apparently, this difference has a complex nature based on a combination of both age
and generational aspects. Age is important because the young people we interviewed are at the
stage of socialization when they have already been partially emancipated from their parental
families (which fully corresponds to the psychological and social tasks of youth) and have not yet
created their own. However, referring to the value of generativity revealed in the narratives of
young participants, we can assume the generational specificity of the emerging interpretations
of the value of the family.

Initially, according to E. Erickson, who proposed this term, generativity was considered as the
conquest of the seventh of the eight stages of human life (Erickson, 1968), i.e., the age at which
the representatives of the eldest of the age cohorts involved in the study are located. However,
over time, the concept of generativity has evolved from understanding it as an interest in self-
realization in the next generations (Erickson, 1968), through interpretation as a desire to delay
one's symbolic departure (Kotre, 1984), to ideas about generativity as a phenomenon caused
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by psychosocial factors, which is based on a focus on helping and caring for others and nature
(McAdams and de St. Aubin, 1992). As aresult of this evolutionary path, generativity has ceased to
be associated with certain age stages. Regardless of age, generativity is realized in such activities
as training, mentoring, volunteering and participation in public organizations (Azarow, 2003).
Thus, generativity can be interpreted through a focus on contributing to the support of future
generations (McAdams and de St. Aubin, 1992), which in our study is consistent with the value
of hope, which is significant for representatives of both generations. The value of generativity
is supported by studies of millennials' attitudes, according to which their value system includes
concepts such as civic duty, morality, and social responsibility (Howe and Strauss, 2000), the
behavioral embodiment of which we record in a variety of prosocial behavior practices.

However, the state of social optimism and the time perspective of Russians is alarming.
Representative measurements of social optimismas confidence in positive changesin the country,
recorded its growth throughout the 2000s and 2010s (VCIOM, 2020), and since the beginning of
its development, according to experts, optimism, increasing at the level of decreasing happiness,
acts as a "protective mechanism" for positive collective and personal identity (RBC, 2022).
This essentially irrational defensive reaction is supported by official attempts to extend the
time perspective into the past through the representation of "traditional values" as a semantic
reference point for the "national project." Thus, the public representation of traditional values
is associated with metaphorical images of the national code, the foundations of civilizational
identity and spiritual bonds.

In accordance with the concept of basic values of S. Schwartz (1992, 2012) the neo-traditionalist
turn can be considered as a result of the "value adaptation” of citizens of the post-Soviet space.
The tendency found among citizens of Eastern European countries to attach greater importance
to values such as conservatism and hierarchy was the result of adaptation to the requirements
of the Soviet regime, i.e. demonstrating the adoption of policies and decisions concerning all
aspects of life set by those who were in positions of power within the system, regardless of the
population's real attitude to these decisions (Schwartz and Bardi 1997). This interpretation allows
us to consider the actualization of traditional values and conservatism as, in general, a predictable
adaptive reaction to the traumas and shocks of the post-Soviet period (Muravyova, 2014).

Sociological analysis, starting from E. Durkheim, connects traditional values with collective
organization based on mechanical solidarity. In such a cultural context, integration is based
on self-identification with the community, dominating and formatting, and in fact eclipsing all
other identities. This kind of integration can be supported by various mechanisms of ideological
propaganda, but they are always based on the reification of the group: community is represented
as an objectively existing phenomenon of a primordial character. The community of "blood and
soil" is maintained through the invention of tradition (Hobsbhawm and Ranger, 1983), presented
as an "appeal to the roots", a "revival" of values "intrinsically inherent" in the community
(Gellner, 1983). This process of construction can originate within a community, but it is always
beneficial to the elites (Anderson, 2006), and therefore, gaining institutional support forms a
range of values and moral prescriptions.

"Fundamentals of State Cultural Policy" (2014); "National Security Strategy of Russia" (2015); "Strategy for the
Development of Education in the Russian Federation through 2025" (2015); "Strategy for State Cultural Policy through

2030" (2016); "Strategy for the Development of the Information Society" (2017)
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Conclusion

The results of the study revealed a significant similarity in the value portraits of representatives
of two generations of Russians; however, they allowed us to identify quantitative (in terms of
significance) and qualitative (in terms of content) differences. Some of the differences identified
are due to age-related characteristics, such as risk-taking and hedonism, which are more
attractive to young people. Some of the differences, as can be assumed based on social theory, are
generational in nature and are caused by cultural transformations on a global scale. This applies
to the values of family, health, and generativity. It can be assumed that it is the penetration of
the value of generativity into younger age cohorts that fuels the diversity of practices of helping
behavior implemented by young people to no less or even greater extent than representatives
of the older generation. The time perspective, given its length and the predominance of positive
feelings and expectations about the future (social optimism), could become a reliable basis for
consolidating positive prosocial patterns (Nestik, 2021). However, the results obtained indicate
a narrowed time perspective of Russians, which could potentially lead to an increase in the
particularist potential of "traditional” values and the closure of practices of helping behavior in
communities of the narrowest radius - the family.
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M.A. Ko3oga, I1.[I. 'yceBa
Yammuik 3epmmey yHUgepcumemiHiy #orapbl IKOHOMUKA Mekmeoi, Mackey, Peceli

KAS3IPT'I )KOHE BOJIAIIAKKA APHAJIFAH «I9CTYP/II KYH/ABL/IBIKTAP»: PECEMJ/IIKTEP/IH,
EKI YPIIAFBIHBIH KYH/IBIIBIKTAP, MTAWJAJIBI FALET TPAKTUKAJIAPBI )KOHE BOJIAIIAFbI
TYPAJIbI UAEAJIAPBIHBIH, CAJIBICTBIPMAJIBI 3EPTTEYI

Anpgartna. Pecell casicaThIHBIH H/I€0JOTUSJIBIK OaFbITTapbl e3repreH caiibiH, 1990 XbLigapbl
yKcac e3repictepai 6acTaH KellipreH »XoHe asfall peT TybOereii earepictepai kepreH Kasipri
OpBICTapAbIH OyJ e3repicTepAi Kanal TyCiHeTiHIH TyciHy KbI3bIKThI. Bys1 MaKasiiaja OYriHri epecek
Pecell a3aMaTTapblHbIH KOTOpPTacblHZA OOJIBIN KaTKaH ypHakapasjblK KYH/JbLIbIK ©3repicTepiH
TyCiHyre OaFrbITTa/IfaH CalaJjblK >KoHe CaHADBIK JepeKTep/i KUHAy KoHe TaJlJay 9JicTepiH KoJJaHa
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OTBIPBIIN KYPri3iJireH SMIUPUSJIBIK 3€pPTTEY/iH HOTUXKeJsepi YCbIHbLIFaH. LlIBapuThIH sAicHaMasbIK,
HeTi3iHe ’koHe OoJlalllaK, TypaJibl TYCiHIKTepiHe CollKeC KYHJIBLIBIKTApZbl, COHAANW-aK eKi yphnakka
TOH MpoaJeyMeTTiK (KeMeKIlli) MiHe3-KYJbIK TaxipubesaepiH KaMTUTBIH cayajJHaMa HITHXKeJsepi
(N=600) Cykbat nepektepiMmeH (N=60) caabICTBIpbLIbII, €Ki YpHaK, eKijaepiHiH e37epiHiH MaHbI3bl
KYH/IbLJIBIKTapbl MeH ToaXipubesiepiHe KaHJail MafblHa OepeTiHiH kepceTeni. KacTapblH KyH/bl-
JIBIK TpoQuJiHAe, eH ajlJbIMeH, *Kac QakTopJiapblHa ©OalJIaHBICThI, erje >KacTafbl aJaMJapMeH
CaJIbICTBIpFaH/a Kelbip caHAbIK alblpMallbIBIKTAp OOJFaHBIMEH, Kac OYbIH eKiiaepi Gesrinai 6ip
KYH/JBUIBIKTap/bl TYCiHAIpyre 6ai/1aHbICThl HAKThl MaFbIHaNAapAbl Ja KepceTei. 2Keke KyHABLIBIKTap
’»Kac ypHak YIliH MaHbI3/IbIpaK 60JIFaHbIMEH, 0J1ap KOMeKIli MiHe3-KYJIbIK IIeH epiKkTi/likKke a3 eMec, aj
Kel6ip xKaraanaapa kebipek KaTblcaTbIHbIH KepceTeAi. MaFbIHaHbIH OyJ1 TYpJIeHYi )KeKe 6aFgapiaHFaH
(MHAMBUAYANNCTIK) KYHABIBIKTAP/bIH IP03/IeyMeTTiK MiHe3-KYJ/IbIKTbI bIHTaJ1aH/|blpyblHA MYMKIH/IIK
6epeni fen 6osmkayra 60/1a/bl. JlereHMeH, aHbIKTa/JIFaH Tap YaKbIT epPCIeKTUBACHI KOHE dJIeyMeTTiK
ONTUMU3MHIH TOMEeH JieHreii »kacTapFa ToOH [IPOaJIeyMeTTIiK y/TisiepZiH HbIFaloblHA Kayill TOHAIpesi.

Herisri yreIMaap: KyHAbUIBIKTAp, YpHaKTap, KOMeKIi MiHe3-KyJ/IbIK, 9J1eyMeTTiK ONTUMHU3M, Nap-
L UKYJIU3M.

M.A. Ko3oga, I1.[I. 'yceBa
HayuoHabHbIl uccaedosamenbckull yHUgepcumem «Bvicwiasi wikosia skoHoMuKku», Mockea, Poccus

«TPAAUIIMOHHBIE HEHHOCTU» AJIA HACTOALIETO U BYAYIIETI'O: CPCABHUTE/IbHOE
HUCCJEJOBAHME LIEHHOCTEHM, NPAKTHK IIOMOTAIOIIETO ITOBEJAEHHMA U ITPEJCTABJIEHUI
O BYZIYILIEM /IBYX ITOKOJIEHUH POCCUAH

AHHOTanusd. B yc/i0BUAX CMEHBI WAE0J0TUYECKUX OPUEHTUPOB POCCUHCKON MOJUTHUKA UHTEpeC
Npe/CTaBJsIeT €ee OCMbICJIEHUE COBPEMEHHbIMU POCCHSIHAMHM KaK HMMEBIIMMM OMBIT MEPEXUBaHUSA
nono6HbIX TpaHchopMmanuit B 1990-e, Tak U HAGIIOJAIIMMU KOpeHHble C/IBUTU BlepBble. CTaThs
NpeACTaBJdgeT pe3y/JbTaTbhl SMIUPUYECKOTO MCCAeL0BaHUA, BbIIOJHEHHOTO B JIOTUKE CMEIINBaHUSA
KaueCTBEHHbBIX U KOJIMYEeCTBEHHBIX METOJ0B cO0pa U aHa/M3a JIaHHbBIX, HalleJIeHHOTO Ha TOHUMaHue
MEXIIOKOJIEHYEeCKUX L@HHOCTHBbIX TpaHcopMalui, NPOUCXOAALMX BHYTPU BO3PACTHOW KOTOPTHI
CEerofHAIHUX B3POCbIX rpaxkgadH Poccun. PesynbraTbl onpoca (N=600), dukcupyromme 1eHHOCTH
B COOTBETCTBUM C MeTojoJsiorMyeckuM amnmapatoMm . llIBapua ¥ npeacraBieHus o OyAylieM, a
TaK)Xe NpHUCYyLide NpeJCcTaBUTeNsIM 000UX MOKOJIEHUH MPAaKTUKU IPOCOLHUaIbHOro ([IoMoraruiero)
HOBe/IeHHUs], COMOCTABJISIOTCS C JAHHBIMU UHTEPBbIO (N=60), MO3BOSAIIUMHU PACKPBITH T€ CMbICJIbI,
KOTOpbI€e BKJIA/IbIBAIOT MPEJCTAaBUTEU JIBYX MOKOJIEHUHN B 3HAYUMbI€ [IJI1 HUX IIEHHOCTH U MPaKTUKHU.
[Ipy HEKOTOpPBIX KOJMYECTBEHHBIX OTJMYMUAX OT CTAPUIErO0 MOKOJEHHUS B LIEHHOCTHOM mpodulie
MOJIOZIeXKU, 00YCJIOBJIEHHBIX, IPEUMYILECTBEHHO, BO3PACTHLIMU (aKTOpaMH, NpeACcTaBUTENU OoJjiee
MOJIOIOTO MOKOJIEHUS] JEMOHCTPUPYIOT U CHelUUYHOCTb CMBICIOB, BKJIaJblBa€MbIX B TPAKTOBKY
psafa ueHHocTed. [Ipu 6osiblield 3HAYUMOCTU [Jisl MOJIOAOTO MOKOJIEHUSI MHAWBUAYATUCTUYECKHUX
I[eHHOCTEW ero npeJiCTAaBUTENH JEMOHCTPUPYIOT He MEeHbIIylo, a B psdje cay4yae - O6OJIbIIYVIO
BOBJIEUEHHOCTb B MPAaKTUKHU MOMOTAIOILEr0 MOBeJEeHHUS U BOJOHTEPCTBO. MOXXHO MpesNoJIOKHUTH,
YTO UMEHHO Mpou3oluieuas TpaHchopMalusl CMbIC/IOB T03BOJISIET LIEHHOCTSIM JIMUHOCTHOTO poKyca
(MHAUBUAYANTUCTUYECKHMM) MOTUBHUPOBATh NIPOCOLMaJbHOE oBeJeHre. OZJHAKO BbIsIBJIEHHAs Y30CTh
BpPEMEHHON NEepCNeKTUBbl U HU3KUU YPOBEHb COIMAJbHOIO ONTHMH3Ma BBICTYNAOT B KadyecTBe
yI'pO3bI /15 3aKpelieHUA NPUCYLIUX MOJIOJEKHU MPOCOLUAIBHBIX NIATTEPHOB.
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KioueBble C/I0BAa: 1eHHOCTH, IOKOJIEHHUS, IIOMOralollee IOBeJlEHHE, COLUAJbHbIA ONTHUMM3M,
HNapPTUKYJISPHU3M.
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Appendix 1. Socio-demographic characteristics of the respondents

Generation of the 1970s | Generation of the 1990s

Gender, %

Female 51 49
Male 49 51
Age, average value 50,16 24,23
Education level, %

No higher education 50 50
Higher education 50 50
Occupation, %

[ work 76 60
[ study and work 0 17
[ study 0 13
['m not working 24 10

Type of employment, %
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Head of a large or medium-sized company 1 5

(more than 50 employees)

Head of a small company (50 employees or 1 3

less)

A mid-level manager (division, department, 17 12
group)

A specialist with higher education (line 27 27
employee)

An office worker, a trade worker, or a service 16 20
worker without higher education

Technical or maintenance personnel 9 8

Skilled worker, foreman 12 8

A soldier, a policeman, an employee of the 2 2

Russian Guard, of the Federal Penitentiary

Service

Individual employment with the involvement 2 3

of employees for hire

Individual employment without involving 13 12
employees or self-employment

Financial situation, %

Below average 37 29
Average 49 40
Above average 14 31
Ethnicity (open question), %

Russian 89 72
A Russian citizen 3 7

Other 4 8

Refusal to respond 1 6

[ find it difficult to answer 3 7

Religiosity, %

I consider myself a follower of religion 45 37
I don't consider myself a follower of religion 47 51
Refusal to respond 1 3

[ find it difficult to answer 9

The denomination (an open question), %

Orthodoxy 55 41
Christianity 37 35
Islam 2 12
Other 4 7

[ find it difficult to answer 2 5
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Appendix 2. Values in the narratives of representatives of two generations

Generation of the 1970s

Generation of the 1990s

Family: "As life shows, no one needs us except the family.
That is, the relationship between parents, children, the
older generation and the younger generation is the most
valuable thing. Because moral principles and mentality are
transmitted” (f., with higher education)

The quality of social relationships and
the psychological climate in the primary
groups: "I began to value time with my
family and relationships with them more.
When I have no one to share my thoughts
with, it makes me very... sad, and I get
depressed, so communicating with friends
is also important to me" (m., with higher
education)

Health: "When you encounter some difficult illnesses, and
when at some point your arms and legs are taken away,
everything hurts, and you don't understand whether
tomorrow will be of high quality or not — naturally, all
values are shaken up very much. And in fact, of course,
when you wake up and you don't have any pain, it's
already happiness" (f., without higher education)

Health: "Psychological health, financial
freedom, the health of my loved ones and
mine” (m., without higher education),

"the mental state of my own and my
environment" (m., with higher education)

Generativity: "Family, a significant contribution to the
development of humanity and the preservation of the
planet, nature. Everything is somehow interconnected
here, it is the continuation of my kind both in the literal
sense, as my family, so everything is for the family, and in
a broader sense, that is, the human race. The family gives
everything, the family gives meaning, the family gave me
life, the family must continue, so this is a generational
bond" (m., with higher education)

Generativity: "It's important to me that
the people around me are happy too. And
it is important that everything is fine with
nature. I think that everyone will definitely
understand that there is happiness for
them, which gives them positive emotions
and develops their values inside. That is, it
is also important to me that other people
are doing well too, and then it will be more
peaceful for me to live in such a society” (f.,
with higher education)

Hedonism: “First of all, financial stability. This point
implies a lot of things that are also very important to me:
travel, things, delicious food and the opportunity to help
those who are not as lucky as me. It's important that [ feel
confident" (f., with higher education)

Hedonism: "It is important for me to enjoy
life, so that I can be very comfortable and
pleasant to live every day” (f., without
higher education)

Self-realization: "I set my own goals, set my own priorities,
and allocate the amount of time I spend on them. And

I really don't want to lose it, including for the sake of
money" (m., with higher education)

Self-realization: "To listen to myself, to my
desires, to try to build my own path, and
not to focus on someone else’s values” (f.,
without higher education)

Freedom: "Complete freedom and the absence of outside
pressure. And Russian society is... sheep-like" (f., without
higher education)

Freedom: "Freedom of movement,
freedom of choice, freedom of expression.
Freedom... I believe that everything else
comes from this"” (m., without higher
education)
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Stability: "Stability is the financial condition, the
availability of permanent work, and with various economic
shocks in the country, the financial situation must be
maintained” (f., with higher education)

Stimulation/novelty: "To make life not
boring, intense, travel somehow, get some
new experiences, try something new, new
hobbies, entertainment” (m., with higher
education)

Hope: "It is very difficult for a person to live without hope,
he tries to make planning horizons, and when nothing
good happens, this is the condition of a seriously ill person”
(m., with higher education)

Hope: "I would like to have a planning
horizon for at least two weeks" (m., with
higher education)
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